
 

The Ant Farm Company is rebranding and expanding. They have launched a new 

website (BellumCreative.com) which now showcases a new design and format, a 

new creative group, and a new name. Bellum will include a tri-annual Magazine, a 

Creative Group, a Podcast, and a new line of merchandise for branding the 

surrounding states as well as helping grow the creative economy locally. 

Bellum 

Bellum (noun; Latin) Translation: War. 

Not the kind of war that causes destruction, but the kind that fights ignorance and 

hatred with acceptance, pride, joy, and fearlessness-- even lightheartedness-- 

through people, storytelling, food, tradition, and sleek design. 

“With this name, we move forward as a company who wages war against 

stereotypes and cliches. We believe it better suits our mission as well as our slogan, 

which has also been rethought in recent days: “Redefining life in the South” is now 

“Redefine life in the South”. This is now more of a call to arms to stand together as 

one. A reminder to us as a generation and culture that it’s up to us to break the curses 

of the past and reconstruct a better future.” 

Creative Group 

The Bellum Creative Group is an online database of Bellum-approved freelancers 

intended to give opportunity and work to those artists. Anyone looking for a job well 

done can peruse their lists of designers, writers, photographers, musicians, etcetera, 

and in doing so, help grow the creative economy in the South, but more directly, in 

lower Alabama.  

Magazine Subscriptions and SouthEast Expansion 



The first issue of Bellum Magazine will release May 1. 

While the Ant Farm Journal lived only inside Alabama’s state lines, Bellum Magazine 

will reach across the entire Southeast region. The new format will present People, 

Places, Things, and Ideas from Louisiana to Virginia and everywhere down below. 

The company now offers Bellum magazine subscriptions as well, something their 

customers have been asking for since they began printing.  


